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Should we have Entertainment in Our Country?
Introduction
Entertainment industries are widely increasing in many nations in our world today. The talents’ being natured among many individuals has spread in the markets of entertainment industries as people do what the love and enjoy earning a living (Coppini, Alvarez & Rojas, 2018). Entertainment has generated income to many nations by attracting revenue from the marketing of talents.  Tourism as discussed below is the backbone of some nation’s income. This has improved the livelihood and the economy.
Apart from many advantages and the good things that come with entertainment industry, there are a number of disadvantages, to the nations, for example the over tourism, the negative effects of entertainment to teenagers among others (Blalock, Just & Simon, 2007). The negative and positive impacts of entertainment to the nation from the income, tourism and the citizens are discussed in details below.
Income
Positive impacts
High quality and supported entertainment could increase the income of the country. Many countries around the world support and develop a wide range is entertainments including sports, music industries, media conglomerate, video games industry among many other entertainment industries. 
Music industry consist of companies and individuals that earn money by creating new songs and pieces and selling liver concerts and shows, audio and video recordings and the organizations that aid and represent music creators (Coppini, Alvarez & Rojas, 2018). There are three types of property that are created and sold by the recording industry: compositions (songs, pieces, and lyrics), recordings (audio and video) and media (such as CDs or MP3s and DVDs). The sale of these properties includes taxes that generate income to the government.
In addition, new digital music distribution technologies and the trends towards using sampling of older songs in new songs or blending different songs to create a “mashup” recording has increased. The creation of “mashup” has forced the government and the music industry to re-examine the rights of all the parties involved (Coppini, Alvarez & Rojas, 2018). Defining copyright boundaries changes the terms of business relations and it generates revenue when people break the copyright rules and charged (Akman & Mishra, 2010). The largest players in the music industry own more than 100 subsidiary record labels. The companies account for more than half of US market share.
The videogame industry is the economic sector involved in the development, marketing and monetization of video games (Coppini, Alvarez & Rojas, 2018). The development cost is usually minimal and the video games business can be quite profitable.
Games developed by a single programmer or by a small team of programmers and artists can sell hundreds of thousands of copies all over the world, for example the FIFA games by EA sport that sells worldwide. It is profitable because the developers can take a few months to create the copies and release multiple titles every year (Akman & Mishra, 2010). For many years to date, the video games industry has had a major impact on the economy through the sale of major systems and games such as Call of Duty, Black Ops, which took in over $ 650 USD million of sales in the game’s first five days and which set a five-day global record for a movie book or video game.
By 2018, the United States video game industry had matched that of the United States film industry on basis of revenue, with both industries having made around US$43 billion that year.
The sports industry is a subdivision of marketing which focuses both on the promotion of sports events and teams as well as the promotion of other products and services through sporting events and sports teams. The sport industry is an element of sport promotion which involves a wide variety of sectors including broadcasting, community relations, digital platforms, tickets sale and social media.
Sports marketing use its three sectors to generate income. The three sectors include the advertising sector of sports and sports associations such as the Olympics, English premier league and World Rugby sevens (Akman & Mishra, 2010).
Negative impacts	
Entertainment industry may not be more effective that other sources of income. Many movies do not give back to the community in a positive aspect. It is not only limited to movies- T.V shows, music, plays, and books all account as forms of entertainment that have the capacity of ruining the society.  We normally watch or listen to these forms of media without processing how they affect us as a society and as a result we find the society stuck wanting to partake in the message we receive via the media. Entertainment displays unrealistic lifestyles in all forms influencing young people to engage in risky activities and makes its viewers unintelligent.
Tourism
Positive impacts	
Tourism can improve the image of the country positively as it has positive effects on the host country. It is a critical source of income for many counties and it generates income through the consumption of goods and services by tourists. The generated income can be used by the government in the planning and budgeting for the nation (Akman & Mishra, 2010). The development of the nation might depend in the income generated through such activities. The country also improves economically because the income, the taxes levied on businesses in the tourism industry and the opportunity for employment in the service industries associated with tourism helps to boost the standards of living.
[bookmark: _GoBack]Some of the services offered by most tourism industries include transportation services such as cruise ships and taxis, accommodation services such as hotels, restaurants, bars and entertainment venues, and other hospitality industry services. All these services help to cub unemployment in a country and helps in the improvement of infrastructure in the country such as reads, hotels and restaurants (Jang, Bai, Hong  & O’Leary, 2004). Tourists are also enhancing learning as the tourists learn new culture and lifestyles that they take to their countries and influence the others. A diversity of culture is created and this helps in the improvement of the lifestyles.
Tourism helps in the improvement of security systems in a nation. Most tourists will want to visit a more peaceful and secure nations. Those countries that depend on tourism as one of the activities that helps in the development and improvement of economy or for revenue will strive to improve the security of the nation. Improving the security of the will not only benefit the tourists but also the citizens.
Negative impacts
The arrival of many tourists, also known as over tourism may be a nuisance to the citizens when they practice their daily work. According to UNWTO, this is defined as the impact of tourism on the destination that excessively influences perceived quality of citizens and quality of visitors experience in a negative way.
The growth of tourism may lead to conflicts between the tourists and the host over the use of space between the residents, commuters, day and overnight tourists.  Over tourism may lead to too much disturbance, physical, social and environmental impacts. It may lead to increased pressure on the infrastructure especially when the destinations have a high population. The economy also shifts upwards because the commodities and services increase in demand and the prices becomes too high for the local residents to afford. 
Citizen
Positive impacts
Entertainment can sort out financial problems to the citizens because if encourages a wide range of self-employments to the citizens. For example, in music industry, there are a wide range of professionals who assist singer and musicians with their music careers. The talent managers, artists and repertoire managers, business managers, entertainment lawyers work together with the musicians to nature them to greatness (Jang, Bai, Hong  & O’Leary, 2004).
People who broadcast audios or video music content, music journalists and critics, DJs, music educators and teachers, instrumentals manufactures as well as many other have their livelihood depend on the entertainments. A nation with supported entertainment activities may not have problems of unemployment as the entertainment industry will provide a wide range of job opportunities. 
The properties created by the music industry such as CDs, MP3s and DVDs among others help the sellers of these products, who are normal citizens without the musical talent, earn by selling them. The movie theatres generate income to the owners by playing new and latest episodes of movies. 
Many people all over the world earn a living with great talents in sports such as football and athletics among other many sports. The players are paid for their talents and services in their respective clubs (Jang, Bai, Hong  & O’Leary, 2004). Other companies showing sports such as DST and super sport also generate income from this wide range of sporting activities as the viewer has to subscribe for them monthly. 
The income generated by the entertainment industries help in poverty illuviation and it greatly increases the standards of living to the citizens. The revenue generated by the government to budget and improve the economic situation of the nation helps the citizens in that they don’t spend too much or get taxed too high hence, they can save some income for other uses.
Negative impacts
Entertainment will not be a positive thing to the teenagers because of many reasons. The media have an influence on the psychosocial development of children. Television programs, although not all, are bed because they show data showing negative effects of exposure to violence, inappropriate sexuality and offensive language, and as they say garbage in garbage out. Watching television takes time away from reading and school work, hence, in leads to low psychological development as most teens will be spending much time watching the television (Jang, Bai, Hong & O’Leary, 2004). The amount of violence on the television is on rise.  The more vulnerable teenagers are those from minority and immigrant groups, emotionally disturbed children, children with learning disabilities, children abused by their parents and children in families in distress.  Advertising increases beer consumption among children as they become convinced that it is okay to feel good by consuming alcohol, and for this reason some nations have forbidden the advertisement of alcohol and has really reduced the consumption.
Women portray sexuality in most music videos, in a way that the children’s, mostly at adolescent stage, change their attitude towards sex and this also pushes them into a premarital sexual activity.
Conclusion
To conclude, entertainment industry has spread widely over the years and has helped in bringing the nations together. The industry has improved the living standards of the citizens through numerous employment opportunities created, by the talented individual and the professionals. It has led to the development of the nations and elevation of poverty among individuals. Even though there are negative impacts on the teenagers, the tourism sector among other sectors, but it has positively changed the lifestyle of many nations and has encouraged creativity and innovation.
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